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Immersive Storytelling:
StoryCode is an open-source, global
community for emerging and established
cross-platform and immersive storytellers.

 

 Immersive Media Dispatch: January 2014  

 

  

 

 StoryCode News  

 

Happy 2014 StoryCoders!

Instead of boring you with a listicle of coming year trends,
we'll just say we're very excited to see the word
"storytelling" appearing in very many of said listicles! Quality
over quantity may just win the day -- we're relying on you to
raise the bar ;)

Please let us know about your new and ongoing projects,
and we look forward seeing you at some of the exciting
events we have planned for the year in New York, not to
mention all the fun stuff happening in our 6 chapters!

 

January Chapter Events:

StoryCode NYC
January Forum @ HUGE
Tuesday, January 21st, 2014

 
 

  

 Of Note  

  

TrueTube: Interactive Video Remix Tool

TrueTube is a video remix site that gives you the tools to
create your own mashup videos, combining YouTube
videos with tracks from Avicii's hit album "True". Created by
FourClops, you can watch any of the thousands of user
generated mashup videos or try making one of your own.

The creator page provides an easy-to-use online editing
tool, allowing you to make personalized visual remixes of
Avicii's music. The idea was based on the concept of
synchronicity and was inspired by mashups such as The
Wizard of Oz and Pink Floyd's "Dark Side of the Moon".

The process of making your own TrueTube mashup is
simple: Select any YouTube video, choose an Avicii song
and preview your creation. To tweak your remix to
perfection, they added sync points to the video and audio
timelines. For instance, you can place a sync point on an
explosion in the video and line it up with the beat drop in
Avicii's track.

truetu.be
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In preparation of the release of Sherlock Series 3 (which
premiered on January 1st in the UK and will premiere
January 19th in the US), creators of the series have been
busy releasing various transmedia extensions to build
excitement for the new series.

The first was a mini-episode titled "Many Happy Returns"
that was released on YouTube. It begins with Inspector
Lestrade (Rupert Graves) meeting with a man in a pub who
is convinced that Sherlock Holmes isn't dead, based on a
number of miraculously solved crimes that have recently
occurred throughout the world. Lestrade then takes a box of
Sherlock's belongings to John Watson, who is still grieving
over the loss of his friend. One of the items is an video
Sherlock made because he'd be missing John's birthday.

Another extension is an app called "Sherlock: The Network",
that is being created by The Project Factory. The app will
include new and exclusive footage and audio from stars
Benedict Cumberbatch and Martin Freeman. It will also
allow users to navigate a virtual London and assist in
solving cases by interviewing witnesses, looking for
evidence and solving clues.

Many Happy Returns

 

 

  

Stipla - Interactive iPad Magazine

Stipla is a new interactive iPad magazine for storytellers,
adventurers and explorers everywhere. Stipla combines
quality writing and photography with in-depth digital extras,
for those who want to see beneath the surface of a story.

The digital extras feel native to the stories. For instance in
the first issue you can spin 360 degrees on a Mumbai
rooftop, clean the hands of a man that dyes clothes,
experience the hustle and bustle of the streets, meet a
mountaineer turned city dweller and learn about the
economics of recycling entrepreneurship.

stipla.com

 

 

  

Microsoft Photosynth - 3D Technology

Microsoft recently released a pretty sweet technology called
Photosynth, that transforms 2D photos into 3D scenes for
manipulation and merging.

The technology analyzes a digital photographs and
generates a three-dimensional model of the photos and a
point cloud of a photographed object. Pattern recognition
algorithms then compare portions of the different images to
create points, which are then analyzed to convert the image
into a model. Users then can view and generate their own
models using software available at the Photosynth website.

photosynth.net
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Ingress - Near-Real Time Augmented Reality
Massively Multiplayer Online Pervasive Game

Wow that's a mouthful! But Ingress is pretty cool. The game
was created by Niantic Labs, a start up within Google. It is
currently available for Android devices and is expected to
be available for Apple's iOS soon.

In this game's backstory, researchers have discovered a
new energy that has an effect on some humans, making
them smarter. Players then choose a side to play on: the
Enlightened side, which supports use of the energy, or the
Resistance, which doesn't.

Players use the Ingress app on their smartphone which
works like a scanner in the game, "picking up" energy as
you explore the real world. Real-world landmarks are
"portals" in the game. Players work together to capture
portals and their team's progress is tracked on a global
scoreboard.

ingress.com

 

 

  

 

 Member Highlights  

 

  

Filmgate Miami - Cross-Media Festival
February 1st to 5th, 2014

Filmgate Miami brings together cross-media's leading
international creators, thinkers and practitioners from across
the fields of film, TV, interactive, online, mobile, gaming,
publishing and live events. Filmgate 2014 will showcase the
latest ideas and innovations of modern storytelling,
audience engagement and business practices.

Longtime StoryCode member Mark Harris is bringing his
interactive film/live experience THE LOST CHILDREN to the
festival. There will be two screenings: Friday, January 31st
and Saturday, February 1st.

Mike Knowlton of Murmur will also be presenting THE

AATSINKI SEASON along with the feature documentary
AATSINKI: THE STORY OF ARCTIC COWBOYS. There will
be two screenings on Saturday, February 1st and Sunday,
February 2nd.

Learn more about Filmgate Miami here.

 

 
The Square - P2P Outreach

Do you have a personal commitment to social justice and
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Do you have a personal commitment to social justice and
activist causes? Are you dedicated to spreading the word
about social movements? Would you like to be part of a
grassroots effort to get the word out about an Oscar
shortlisted film?

On January 17, 2014, festival darling and Oscar shortlisted
documentary THE SQUARE (Al Maydan) will premiere on
Netflix and in select theaters nationwide. BoomGen Studios,
has teamed up with THE SQUARE and Netflix to ensure as
many people as possible see it, and they are looking for
volunteers who want to help promote the film to join their
Peer-to-Peer (P2P) team.

If you're interested in helping out, please reply as soon as
possible to safa@boomgenstudios.com. They will send you
more details about helping spread the word about this
exciting film.

 

 

  

 

 Upcoming Events  

 

January Forum
January 21st, 2014
HUGE Brooklyn

For January's Forum we welcome the
team from Luxurious Animals, the

team behind the cool new interactive film Slience the
Shadows.

 

February Forum
February 18th, 2014
Rerun at ReBar, Brooklyn

In February we welcome Luisa
Dantas, creator of the Land of

Opportunity feature film and interactive web video
experience.

 

 

 

  

 

 Sponsors & Partners  Reach Out  

 

 

  

Have of a project you think we should be know about? Drop
us a line with a heads up: info@storycode.org.

Are you a member with exciting news? Are you launching a
new project or looking to raise funds to start one? Email us
the details and we'll consider inclusion in the monthly
newsletter.

Thanks to our awesome community for its continued

support.

 
 

  

 

StoryCode is an open-source, global community for emerging
and established cross-platform and immersive storytellers.

info@storycode.org
www.storycode.org
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